
Social Media Influence in Healthcare



Social media 

and healthcare 

are a powerful 

combination. 



Today’s social media healthcare landscape

Basic social media communication building blocks

Communication purpose & audiences

Agenda

Content creation guide (top tips & six best practices)



Important informational health 
resource 

‘Influencer’ HCPs & popular 
healthcare institutions 

Many opportunities to engage with a 
variety of audiences

In the age of ‘Dr Google’, COVID-19, 

lockdowns & fake news, social networks 

have become an important informational 

health resource both for HCPs 

searching for educational resources 

and for patients looking for self-help, 

updates or professional guidance. 

The idea of following doctors and other 

relevant medical institutions on social 

media is totally normal and with the 

latest boom of the healthcare industry 

and the need for up-to-date news, it’s no 

surprise that healthcare accounts 

represent some of the most followed 

and engaged-with today.

HCPs increase their use of social media 

using it in ways that benefit their 

patients & their practices, recognizing 

the opportunities they have to engage 

with a variety of audiences: patients, 

prospective patients, other doctors, 

KOLs etc. even on fast & emerging 

platforms such as TikTok. 

Today’s social media healthcare landscape



Communication purpose & audiences

• Many opportunities to make 

a meaningful, positive 

impact on your followers 

• Establish yourself as a 

reliable source of 

information and 

education. 

Build 

patient 

leads & 

offer 

support

Raise 

awareness of 

authorities´

messaging & 

combat 

misinformatio

n

HCP-to-patient

Communication

Increase & 

strengthen 

your 

visibility/

reputation 

with peers

Keep pulse 

of latest

developme

nt in your 

area of 

expertise

HCP-to-HCP

Communication

VISIBILITY TRENDS SUPPORT AWARENESS



Basic social media communication building blocks

• How can I prioritize what patients and peers 

need and search for on social media? 

• How to communicate to peers?  

• How to communicate to patients?

• What should you post on social media and 

why?

• What makes content valuable and 

relevant?

Educate

Engage

Entertain

Inspire



Content creation top tips

Be clear in your messaging – have one main idea.

Keep your messaging short and sweet.

Use a compelling headline or title to entice readers.

Provide scannable content that is easy to consume.

Have an early hook or story arch to maintain engagement.

Use the power of visual elements. 

Repurpose your content into multiple formats (video, infographics, GIFs, memes, etc.).

Appeal to your audiences' desire – tell stories. 



Grab attention

Post infographics & fact 

sheets for immediate use 

in practice

Content creation guide – best practices 
for HCP-to-HCP communication



Include 

followers

Publish shout-outs to 

collaborators

Content creation guide – best practices 
for HCP-to-HCP communication



Provide 

knowledge

Post educational content 

to keep followers in the 

loop

Content creation guide – best practices 
for HCP-to-HCP communication



Extend 

content 

reach

Harness the power of 

health-related hashtags

Content creation guide – best practices 
for HCP-to-patient communication



Content creation guide – best practices 
for HCP-to-patient communication

Be inspirational

Use inspirational content

to motivate your 

followers



Be personal

Take followers 

behind-the-scenes

Content creation guide – best practices 

for HCP-to-patient communication


